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TECHNICAL BRIEFING

Architecting CRM-Native Al

and domain-specific agents
for OEM field service.

f . We’re seeing intermittent
' voltage dips on Feeder12.

a2

Likely cause include:

1. Load spikes on connected feeders
2.Loose neutral connector at cabinet
junction12B

3. Transformer tap position
misalignment

@ Ok, what’s the first check?

i A —

Please verify the current tap position
of the T3 transformer at Zuid-West.
Expected value:

Tap +2,range +1to +4.
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Every day, industry leaders
ask whether they should
build native Al agents
within their CRM or adopt
domain-specific Al agents.
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SECTION 01
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Why “we already have
CRM native Al” is the
wrong answer for OEMs.

The global energy industry is already hitting a capacity wall.
OEMs and service organizations are under growing pressure
from electrification, decentralised energy systems, and
increasingly complex equipment — while skilled technician

capacity is not keeping pace.

Hiring aloneis nolonger enough. Without automation
and better use of existing expertise, rising demand will
outpace service capacity, driving up costs, downtime,
and customer dissatisfaction.

Against this backdrop, many OEMs have started their Al
initiatives from a familiarassumption:

“We run amodern CRM with integrated Al
capabilities — so we’re covered, right?”

Atfirst glance, this feelslogical. CRM platforms
increasingly promote native Al layers that canbe
connected to workflows, service processes, and
field-service applications. With theright licenses and
configuration, it appears that Al assistance for technicians
and support teams should be available out of the box.

However, what many enterprises are now learningin
practiceis that these CRM Al layers are frameworks,
not finished, domain-ready solutions — and certainly
not specialised forthe depth, safety requirements, and
product complexity of OEM technical workfiows.

A CRM-resident Al layer typically provides:

¥
o

S
o

What it does not provide by defaultis the intelligence
required to solve highly specialised, safety-critical, or
product-specific technical questionsin the field. That
intelligence stillhas to be created, structured, validated,
and maintained — often through substantial consulting
effort orinternalimplementation work.

anorchestration engine torouterequests

areasoning mechanism to decide which
actionorintegration to trigger

connectors to underlying data sources

auserinterface surface inside the CRM
or field-service app

O of global companies now use Al, but only a
minority have scaled it beyond pilot projects



https://www.mckinsey.com/capabilities/quantumblack/our-insights/the-state-of-ai

Inreality, building a dependable technical assistant
goes wellbeyond enabling a CRM Al feature. It requires
supplying the right domain knowledge and data
context, designing precise instructions and guardrails
(rather than “training” in the machine-learning sense),
shaping troubleshootinglogic for specific use cases,
continuously evaluating outputs, and refining prompts,
retrieval structures, and behaviour over time — all while
orchestrating the agent alongside other enterprise
workflows and systems. None of this effort disappears
simply because the CRMincludes a native Al framework.

This creates a critical tension for OEMs today.

The energy transitionis not a future problem — it

is already unfolding. OEMs do not have the luxury

of spending months or years building, tuning, and
productising their own technical Alagents before
seeingimpact. They need solutions that canreduce
supportload, preserve scarce expertise, and improve

For a typical OEM, this leads to a concrete

first-time-right outcomes now, not after a prolonged
internal Al build-out.

Across projectsinthis sector, the first path often proves far
more complex and resource-intensive than anticipated. It
requires dedicated ownership, deep domain modelling,
and continuous iteration — effectively turning the OEMinto
along-term steward of an Al product.

The second path takes a different approach: it leverages
the CRM forwhat it already excels at — workflow, Ul,
orchestration, and governance — while adding a domain-
specificintelligencelayer that allows organisations to hit
the ground running. Instead of starting froma blank slate,
OEMs canbegin applying Altoreal technical questions
immediately, using existing documentation and expertise
asinput, and startrelieving capacity pressure from day one.

That distinction — betweenbuilding an Al platform and
deploying domainintelligence quickly —is where the real
differencelies.

when they want a

production-grade troubleshooting assistant inside their CRM ecosystem:

Build a specialized domain
agent themselves

inside the CRM’s Al platform,
using theirownimplementation
teams or consultants

A Misconception

° Reality

Integrate a vertical
Al platform

already designed for OEM technical
workflows — and connectit to the CRM
through acleaninterface

CRM-native Al = out-of-the-box answers for technicians

CRM-native Al = orchestration + workflow

Domain-specific Al = technical reasoning + product intelligence
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SECTION 02

Why rebuilding a vertical Al
agent inside a generic CRM Al
layer rarely works.

When OEMs explore their CRM’s native Al capabilities, a
common idea emerges early: “We already have a CRM Al

layer — let’s sync our manuals into it and let the system answer
technical questions.” Technically, this is feasible.

Modern CRMs allow documentationingestion, LLM
connections, and assistant interfaces. Butin practice,
OEMs discover that this approachrarely produces reliable A

technical answers for field service or support teams. . . .
The agent now “sees” everything, but

(A is not tuned to the OEM’s machines,

. - Documentingestion # -
= : 9 i variations, or edge cases. It cannot
— technical understanding . .
reliably determine relevance or reason
Syncing large volumes of manuals and PDFsinto a through a technicalissue.

CRMdata cloud is often straightforward from a tooling
perspective. CRM partners continuously improve this
ingestion experience.

Accuracy and hallucinationrisk

structured understanding required for technical increase without domain structure

W e ge eric LLMSa easked tointe o] etco plex

technicalinformation without structured domain
context, their behaviour becomes predictable. They
tend to produceresponses that sound plausible but
adomain product hierarchy are incomplete, confuse similar error codes or model

But while ingestionis easy, it does not create the E: 3
bl

A CRM Al layerreceives unstructured information
without:

ariielee) RIS variants, overlook procedural dependencies, or provide
confidentinstructions that are ultimately incorrect.

component error-code

relationships SEMELES Thisis not a failure of the CRM platform or the language
o troubleshooti modelitself. Itis the natural consequence of attempting

r in . . . . ,
=Sy . OL,J eShooting technical reasoning without the domain scaffolding
constraints logic

required to guide interpretation and constrain outputs.



Creating a dependable agent
requires product-level ownership

Developing a high-quality technical assistantis not a
configuration task; itis a product lifecycle.

Areliable agent must be:

supplied with structured knowledge built
around a domain model

enhanced with instructions, guardrails,
and troubleshooting flows

evaluated continuously with real user questions

updated and versioned based on
observed performance

supported by monitoring and
improvement cycles

Thisis ongoing work — not a one-off implementation.
Itis the step organizations underestimate most.

201

PDF ingestion
initial excitement

Early demos look
promising

K 02

38%

of enterprises cite unpredictable
Almodel consumption as their top
barrierto scaling Al.

|

Rebuilding a vertical Al platform
internally is a strategic commitment

Foran OEMtorecreate the depth of a specialised
Allayer withina CRM environment, it would require
sustained, product-level commitment. This typically
means assembling a dedicated cross-functional
team focused exclusively on agent development,
making a multi-year investmentin domain modelling
and evaluation frameworks, and maintaining an active
product roadmap covering retrieval strategies,
accuracy improvements, and agent lifecycle
management,

Thisapproachis entirely viable for organisations that
deliberately choose to become Al product builders.
For most OEMs, however, it sits outside their core
mission and priorities.

Specialised Al platforms exist to bridge this gap by
providing the domain scaffolding, structured retrieval,
and continuous improvement processes that generic
CRM Allayers do not offer out-of-the-box. They also
absorb the ongoing challenge of keeping pace with
rapid advances in Al technology and translating those
advances into stable, production-ready capabilities.

- Most DIY initiatives struggle
ALY

toreach production

CRM partners frequently observe a similar pattern

Accuracy drops with
real-world questions

& Missing ontology

04 and evaluationloops

become visible

The project slows,
stretches, or stalls
entirely
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Orchestration, credits, and
architectural complexity.

Even when organizations understand the effort required to
implement and instruct an agent, a new set of challenges
emerges once that agent is deployed inside a large enterprise

CRM ecosystem.

Here, the complexity shifts from building the agent to
operatingitatscale.

Modern CRM Al layers typically functionona
consumption-based model.

Eachinteraction — areasoning step, arouting decision, or
acalltoanexternal service — consumes credits ormodel
calls. As enterprises expand their Al footprint and introduce
multiple agents, these costs canaccumulate quickly.

o=

07i, Multi-layerinteractions can

compound consumption

When a technician submits a question through the CRM’s
Alinterface, severallayers may activate:

The CRM’sreasoning engine
analyzes the request

O1

It decides whether a specialized

02
03

external agent should handle it

The external agentretrieves, interprets,
and generates theresponse

The CRMlayer processes and returns
the output to the user

04

Inthese patterns, consumption occurs in both layers —
within the CRM orchestration layer and within the external
intelligence layer.

Thisis notinherently inefficient, but it must be designed
deliberately to avoid unnecessary duplication and
unpredictable operational costs.

Introducing multiple agents

@f”increasesorchestration
]

complexity

Enterprises often envision a future in which multiple
Alagents support different functional areas, such as
technicaltroubleshooting, field operations and planning,
HR assistance, internal knowledge lookup, and customer
service automation.

As soon as several agents coexist, however, anew set of
architectural questions emerges. Organisations must
decide which agent should respond to which types of
queries, how userintentis detected and routedreliably,
and how to preventusers frombouncing between multiple
assistants. They also need to ensure that answers remain
consistentand non-contradictory, particularly when
queries span multiple backend systems such as CRM, ERP,
PIM, and service platforms.

CRM-native orchestration frameworks are designed to
help address these challenges, but coordinating multiple
agents across heterogeneous enterprise landscapes
remains complexin practice — especially inenvironments
thatinclude legacy systems or multiple data platforms.



Consumption, routing, and

governance must be balanced early

As Alusage expands, consumption patterns scale with it — particularly when:

or multiple agents are

agents perform multi-step several back-and-forth calls
reasoning are needed perquery chained behind the scenes

Without early governance, organizations may see:

@ cost spikes

overlappingresponsibilities between agents

Q inconsistencies in answer quality or logic @ routing ambiguities

A pragmatic starting
point for OEMs

Formany OEMs, the highest-value and mosturgent use
case forAlis technical troubleshooting andinstaller
support. When the broader enterprise agentlandscape
is stillinits early stages, itis often advantageous to start
with a simplerintegration pattern.

Inthis approach, the CRM platformis used for workflows,
identity, userinterface, and governance, while a
specialised Alagent provides the dedicatedintelligence
required for technical questions.

By connecting the technical agent directly to the
CRMinterface —ratherthanrouting requests through
an additional orchestration layer — organisations

Architectural Symptom

significantly reduce architectural complexity,
consumption overhead, implementation lead time, and
operational cost perinteraction.

This approachenables the first high-value use case to

be delivered accurately and cost-effectively, while still
leaving ample room to evolve toward a broader, multi-
agent ecosystem as organisational maturity increases. It
doesnot preclude future expansion; it simply ensures that
early Alinitiatives are grounded, scalable, and sustainable.

It simply ensures that the first high-value use
caseis delivered accurately, cost-effectively,
and with minimal orchestration burden.

Risks it Creates

* Multi-step reasoninginside CRM + external agent

A Double-token consumption

¢ Overlapping agent domains

A Conflicting answers

$ No clear routing logic

A User confusion

* Legacy backend systems

A Slow orinconsistent responses

* No early governance

A Cost spikes, drift, inconsistent quality




° c b Architecting CRM-Native Al and Domain-Specific Agents for OEM Field Service

N

66

Agentforce provides the
platform to build Al agents,
but the agents still need to
be curated and trained for
domain-specific judgment.
This isn’t provided out

of the box.

& Hugo Obertop
!@ﬂ' CEO Cloud Integrate
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SECTION 04

Why sector-specific Al wins
in technical OEM contexts.

Generic Al platforms are designed to support a wide range of
enterprise workflows. But technical troubleshooting in energy
and equipment manufacturing requires a level of precision,
structure, and domain awareness that goes well beyond simply
giving “Al access to documents.”

Vertical Al platforms start from the opposite direction: L) ’ Sector-specific structure

they are built around the specific operational realities of a3« N enables reliable interpretation
o
OEMs, suchas:

Foranagenttoreason effectively about machinery, it must
0 error codes that change meaning across understand how technical conceptsrelate to each other.

enerations or product families ) . .
9 P This typically requires:

9 longand mcgnmstent manuals that adomain model
evolve overtime that defines products, components, error codes,

procedures, and theirrelationships

0 installers with highly variable experience

levels and limited on-site time astructured knOWIGdge pipeline

that consolidates manuals, bulletins, images, videos, and
service notes into consistent, machine-readable units
0 service organizations facing expertise

gaps as senior techniciansretire
With this foundationinplace, the agent canreliably

distinguish between similar error codes with different
In this environment, accuracy, safety, and context are implications, recognise steps that must be executed
essential — not optional. in a specific order, adapt procedures based on model
. ) variants, and identify information thatis outdated or
Slmply connecting an LLMto adocument superseded. This structured understanding is what
repository rarely produces answers robust reduces hallucinations and increases first-time-right
enough for field use. answers in the field.



Preduct manuals and installation guides

Service & Troubleshooting logs

CRM & Ticketing data

Field & technician reports L]

First-party Data

Warranty, service history &
maintenance records

Training & certification content

loT / device telemetry

Weather, gnd & performance data
Regulatory & compliance standards
Parts & supply-chain databases

Partner & distributor system data

Third-party Data

Customer interaction transcripts

Retrieval needs more than
keyword search

Incomplextechnical environments, “find relevant text” is
rarely sufficient.

Agents need toretrieve and combine information
inaway that mirrors how experts reason — through
sequences, dependencies, safety constraints, and
cross-references, not just keyword matches.

Graph-basedretrieval approaches support this by
helping the agent navigate relationshipsrather than
treating documentation as a flat textlibrary.

° c P Architecting CRM-Native Al and Domain-Specific Agents for OEM Field Service

The refrigerant for the
WH-4508EH is R250

chapter

Energy Domain
Al Stack

Answers must be adapted
toreal-world workflows

o

Technical assistance is not only about producing
correct text; itis about delivering guidance that
technicians can follow safely and efficiently inreal
working conditions. In practice, this means providing
clear, step-by-step troubleshooting sequences,
guiding technicians through decision paths that
account formodelvariations, surfacing context-
aware warnings or prerequisites, and, where relevant,
linking directly to the exact moment in a training
video or procedure.

These forms of output go well beyond what general-purpose Al layers typically
provide by default and require deliberate, domain-specific design of answer formats

and interaction flows.

I'mhere for a seénice

appointment at Keizerstraat -
B  41.The ERP 5ays heat pump L
¥ #123needsmaintenance. I'm
saeing Error Code 4. What x

should | do?

° Graph RAG salected as
the best reasoning tool

Let me check what Emmor
Code 4 means for this
specific heat pump mode!

Contains: device-specific
warmtepomp modelinformation
and detailed error description.

I'mhere for a service

appointment at Keizerstraat 41.

The ERP says [T X AP S

needs maintenance. I'mseeing

Source 1: Manual PDF

° Chapter Al synthasizes

the answer

Here's the verified sclution.
These are the steps to
resolve Error Code 4 for
heat pump #123

Great! Problem
solved, thanks

Source 2: Technical diagram Source 3: Table

Contains: component layout /
system diagram showing where
theissue originates.

Contains:
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%@ Continuous improvement is
essential for safety and quality

A technical agentis never “finished.” This ongoinglifecycle management keeps the agent

As products evolve, manuals change, and new service
insights emerge, the agent must be updated and refined.

aligned withreality — and ensures that accuracy
improves rather than degrades as the knowledge

base grows.
Avertical Al platform typically includes:
@ systematic monitoring of outputsinreal use versioning of agent behaviours over time
refinement of instructions, constraints, agnostic use of LLMs, always using the newest
@ andretrieval behaviour most efficient models in the market

S

updates as new orrevised documentation
becomes available

Vertical Al complements CRM-native Al,
rather than competing withit

Enterprise CRM platforms provide Sector-specific Al platforms provide
an excellent foundation the technical reasoning layer
foridentity and access control, workflow that general-purpose systems do not
orchestration, case management and include out-of-the-box.

frontend and mobile integration

i.

Together, they form a complete architecture

the CRM handles the enterprise context the vertical Al layer handles the domainintelligence

Major platform vendorsincreasingly expect such For OEMs, this separation of concerns makes it possible
industry-specific agents to run on top of their Al to deploy Al thatis both operationally sound and
frameworks, rather than trying to make the generic core  technically accurate — without turning internal teams
solve every specialized problem. into long-term Al product developers.
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SECTION 05

The Combined Architecture:
Enterprise CRM + Domain
Intelligence.

For OEMs running their commercial, service, and field
operations on a CRM platform such as Salesforce, the core
question is no longer: “Should we use Salesforce Al or a
specialised agent?”

Instead, the practical focus must be on combining the enterprise platform with the right type of agentintelligence
sothat Al projects actually reach production and deliver measurable impact. Across joint work with implementation

partners like Cloud Integrate, a clear pattern has emerged: CRM platforms and specialised agents serve
complementary roles, not competing ones.

Let the CRM platform do

% what it does best

salesforce

CRM systems such as Salesforce, ServiceNow,

Mlcrolsoft Dynamics, or HubSpot are designed to servicen W
function as the central operational backbone of an

organization. They excel at identity and permission

management, workflow orchestration, case routing and

escalation, device and user administration, auditability HUbSé;ét
and compliance, and integration with core enterprise

systems such as ERP, PIM, and asset databases. These

platforms are deeply embedded across teams and 9 Microsoft

processes, and are not something OEMs want — or Dynamics 365
should try — toreplicate orreplace with agentlogic.

Their job: Not theirjob:
orchestration, workflow, interface, technicalreasoning, especially not about
governance hardware andindustrial equipment.



N )
P"O&‘ Add a dedicated technical

Ity

intelligence layerontop

Where the CRM orchestrates, Chapter provides the
intelligence required for technical troubleshooting. A
specialised domain agent contributes:

Q
©
<)

Structured product & component knowledge,
including a maintained domain ontology

Consistentinterpretation of error codes
across models and generations

Troubleshooting flows and decision trees
tailored toreal service scenarios

Thisis the layer that CRM-native Al does not
supply out-of-the-box.

2
&)

o

Verified excerpts from manuals, bulletins,
and technical documentation

Deeplinksinto training and service videos,
down to the exact relevant moment

Safety-aware guardrails and answer formats
optimised for techniciansin the field

A complimentary, not competitive model

Partners like Cloud Integrate position Chapter as the natural
extension for technical workflows — not as a competitor to the CRM

Agentforce

CRM-native Al (Agentforce, or
other platforms) excels at:

workflow

routing

Ul
identity & governance

connecting to enterprise systems

0 enterprise scale

0 domainintelligence

chapter

Specialised agents (Chapter Al
and similar) excel at:

understanding machines

reading technical nuance

applying troubleshooting logic

interpreting manuals across model generations

providing actionable, safety-aware answers

Both layers together provide:

° architectural clarity

° future-proof extensibility

15
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ARCHITECTURAL OPTION 1 °

Direct Chapter x Salesforce integration .
(recommended starting point for OEMs)

This pattern @ youwanttomove quickly withoutalongimplementation phase
is ideal when: ° multiple enterprise systems need to be integrated alongside the CRM

° the technical assistant should evolve independently, without CRM changes
The flow: Chapter-> sendsrequest to Salesforce - Salesforce returns specific data > Chaperreturns the answer

0 No difficult multi-sytemintegration in Salesforce, quick start andintegration in different channels.

e
Itis the simplest,

Chapter Field
fastest, and.most @ Field Assist 9‘ Service
cost-effective
architecture

ARCHITECTURAL OPTION 2

Direct Salesforce x Chapter Integration .

This pattern @ technical troubleshootingis limited to the CRM environment e
is ideal when: ° Salesforce s the primary and only systemin scope

° afast, low-complexity Q&A integrationis sufficient

° enterprise context beyond basic CRM fields is not yet required

° the organisation wants to keep allinteraction, governance, and Ul fully inside the CRM

The flow:

Salesforce Field Service > sends request to Chapter » Chapterreturns answer - Salesforce displays it

(4 I

No Agentforce orchestrationin the middle, no double credit consumption, minimal moving parts

Itis the simplest

integrationin

TcSaIe§force, (?ptlmlzed @, Feld Ricvid=aieausstin g @ Chapter
or single point R service r & Field Assist
ofcontact and and Frovides answer
minimal architectural

overhead




Disclaimer: The high-level design shownis anillustrative example intended for reference only. The final design may change and
be adaptedbased onyour specific use cases, requirements, and constraints.

ARCHITECTURAL OPTION 3

Agentforce-Orchestrated Integration
(For organisations with multiple Al agents or a single conversational entry point)

Agentforce

This pattern This patternisrelevant for organisations that are developing multiple Salesforce-native Alagents (Sales,

isideal when: Service, Field Service) and want to offer users a single conversational entry point. Enterprises often look for:
° coordination across ° consistent Uland governance ° visibility into credit consumption
multiple agents inside Salesforce acrossuse cases
The flow: O Agentforce supports agent-to-agent collaboration, allowing Salesforce-native agents and

specialised agents like Chapter to work together behind a single Al interface.

<)

Inthis model, the userinteracts with a general Al assistant in Salesforce > Agentforce evaluatesintent
->technical queries are routed to Chapter Field Assist > Chapterreturns the domain-specific answer
>theresponseis delivered backin Salesforce.

=% Sales Service Field
(P
=" Cloud 8 cioud 9‘ Service
A I I/
Sales | | Executive Service | | Executive Field | | Executive
Data | | Action Data | | Action Service Data | | Action
Vol Vol Vol
Store Provides
& feedback Reasoning Engine Data Grounding Request
&prompt & o AL ... e s
,,,,,, Agentforce
Dats Large Action Model MetadataContext =~ SEI7
clond arge Action Mode etadata Contex Provides Field Assist
Answer
AN
SharesRawPrompt | | Shared Demasked Generated Answer
Vo
Secure Data Retrieval Toxicity Detection
Einstein
Trust Layer
Data Masking / Demasking
I A
[
Shares Masked Prompt : : Shares Generated Answer
il
LLM Provider @OpenAl Amazon Bedrock 2 Vertex Al BYOLLM
o

o Pros

o Cons

Unified user experience: Users interact with a single Al assistant
inside Salesforce, while technical questions are transparently
handled by Chapterinthe background.

Increased cost and architectural complexity: Requests
may consume credits inboth the Salesforce layerand
the specialised agent layer, resulting in higher overall
consumption if not carefully designed.

Support for multi-agent environments: Enables collaboration
between Salesforce-native agents (Sales, Service, Field Service)
and specialised agents without forcing alllogic into one system.

Higherimplementation effort: Requires a more mature
internal Al capability or external consultancy support to define
intent routing, governance, and monitoring across agents.

Broader use case coverage: The same interface can support
generic CRM tasks (summaries, case handling, service workflows)
alongside deep technical troubleshooting delivered by Chapter.

Potential latency overhead: Introducing an additional
evaluation and routing step can add slight latency
comparedto adirect CRM > Chapterintegration.
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CONCLUSION

Choosing the right architecture
for production-ready Al.

OEMs adopting Al for technical troubleshooting face a clear
decision: build internally within the CRM platform, integrate a
specialised agent, or combine both layers.

Acrossindustries and CRM ecosystems, a consistent pattern emerges:

@ CRM-native Al provides the workflow, governance, and orchestration backbone

@ Sector-specific Al provides the technical reasoning, productintelligence, and continuous
accuracy management required for field environments

@ Hybrid architectures deliver the lowest operationalrisk, fastest time-to-production,
and best long-term scalability

The most successful OEM Al programs do not try to make one system do everything.

They combine the strengths of the enterprise CRM with the strengths of a specialised technical agent — starting
simple, and expanding as their Al landscape matures.

This technical briefingisintended to help OEM technology leaders evaluate these architectural patterns and
determine the most appropriate path for their organisation.

Decision Factor L€ Vertical Al Hybrid

Allayer

Initial cost alfely
Ongoing cost High

Time-to-value Slow Fast Fast

Internal team demand High ow Lo

Scalability across use cases Difficult High +; Highest

.'E

Accuracy & reliability Unpredictable High +; Highest

Risk profile High Low Low



Next Step:
Architecture review
& readiness session.

OEMs exploring Al troubleshooting, multi-agent
orchestration, or Salesforce integration patterns
can request a joint strategy session with:

Elooy .

INTEGRATE

A Salesforce Summit Consulting Partner with deep
expertise in the Manufacturing industry and across
productsincluding Sales, Service, Field Service, and Al. Hugo Obertop
We drive business transformation through process design CEO

and industry best practices, delivering data-driven Cloud Integrate

operational excellence and a unified customer experience.
Tel: +31631576255

C. wvw.cloud-integrate.com ») email: hugo@cloud-integrate.com

-chapter

Alindustry-specific Al platform ol
that helps energy OEMs automate
routine workflows and scale service .
: : . Rutger Laman Trip
operations without extra hires. Co-Founderand CCO
ChapterAl

email: rutger@chapter.works

mapping priority use cases to the most suitable archit
avoiding unnecessary rebuilds inside CRM Al layers
designing low-overhead, high-accuracy troubleshooting a

planning multi-agent roadmaps aligned with enterprise systems

evaluating cost models, routing logic, and governance implications


https://chapter.works/schedule-a-call?utm_source=whitepaper
https://www.cloud-integrate.com/

